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Values of Georgian Media
Abstract

The present study analyses the values of Georgian media. The argument that media not only reflect, but also create the values, attitudes and perceptions of the society is well-accepted. The power of media is ability of shaping citizen’s policy support and related political perceptions (Callaghan and Schnell, 2000). Journalists, in turn are often influenced by their own cultural and social biases while covering certain events and issues (Hall, 1997). However, there is no any study of values of Georgian media, of institution that is perceived as having one of the major roles in the process of establishing democratic values of the Georgian society. The study is particularly important in Georgia, given the transitional nature of both, the society and the media.  

Exploration of issues of freedom of expression and media biases became topical themes in public discussions and media when government of Georgia violently closed down one of the opposition television channels claiming that the television company was an active party in a political debate. The owner of the television was a businessman considered as a financial supporter and one of the prominent leaders of political opposition in Georgia. The study was based on nation-wide survey of 200 media representatives including journalists, editors, producers and media owners. The questionnaire for the survey of media representatives duplicates the questionnaire used in studies of values of Georgian society conducted by foundation Open-Society-Georgia. The latter in turn is a slightly transformed version of the questionnaire used in the research of the world values by Ronald Inglehart and his group. The present study showed results that allowed researcher to conclude that Georgian media has the mix of traditional and modern values. Self-survival and stability that are traditional values are more at demand than self-realisation and individualism. The most striking was the finding that for media representatives maintenance of order in the country is the most important issue in comparison with freedom of speech and the opportunity for the citizens to be involved in decision-making processes: 34 % of the respondents name maintenance of order in the country as their first priority and 30, 5 % select the freedom of speech. 72 % declare democracy as the best system for the country, however, the fundamental principles of participatory democracy and citizens’ involvement in self-governing processes is still very low. Stable economics is the most important for more than half – 53,5 % of the respondents, while establishment of the society that is oriented toward the individual is the most important issue only for the quarter of the respondents. Job with sufficient salary is the most wanted thing for 41 % of the respondents. 20 % less as their first choice marked the work that was considered as a significant achievement and thus, more oriented toward self-realisation. Despite the fact that the church is declared as the most trusted institution among parliament, professional unions, legal system, etc. and its biggest role is seen in marriages and raising children, less than half of the respondents think that belief is important for their children. Thus, strong declared demand of stability, order and quick development of economy point that Georgian media representatives still have to meet more self-survival and basic socio-economic needs than have opportunity to accomplish goals oriented toward individual achievements, self-realization and improvement of quality of life.  

Introduction

The purpose of the present study is to analyze the values of Georgian media. One of the first attempts to look at the cultural values of Georgian media, the present study aims to build on recent sociological study of values of Georgian society and look at the values of Georgian media. According to the results of the study conducted by foundation Open-Society-Georgia, values of Georgian society are still tradition-oriented, though the appearance of modern and postmodern values  also is obvious (Djgerenaia, Ratiani, Tarkhnishvili, Tevzadze, Zedania, 2006). 

Exploration of media biases became one of the most important questions for contemporary Georgian media after the closing down of Imedi TV, one of the most popular and strongly oppositional national TV channel on November 7, 2007. Earlier that day, police violently dispersed demonstrations held by the opposition, using water cannon, teargas and rubber bullets. The demonstration had started on November 2 in front of the Parliament, Rustaveli Avenue, the central avenue of the capital. Georgian opposition parties were calling for parliamentary elections in the spring 2008. 

“Later that evening, hundreds of Special Forces troops armed with machine guns and other weapons entered the Imedi television studios. They forced journalists and other staff members to the floor and pointed guns at their heads. They forced Imedi off the air after news anchors managed to describe the raid to viewers in the final minutes of broadcasting. The Imedi staff was evicted, and troops damaged or destroyed much of the station’s equipment.” (Human Rights Watch, 2008).

Georgian Government said these actions were necessary to avoid a coup d’etat supported by Russian counter-intelligence and businessman Badri Patarkatsishvili, who financed the opposition. He was also the founder and owner of Imedi TV. The general prosecutor held the TV channel responsible for playing an active role and being one of the key actors in a plan of its owner to overthrow constitutional government. This action of the Georgian government caused wide criticism both inside the country and internationally. 

“The government’s response to any perceived threat posed by Imedi was clearly excessive and a violation of freedom of expression,” said Cartner, Europe and Central Asia director at Human Rights Watch (Human Rights Watch, 2008). 

The issues of freedom of expression once again became topical themes in the public discussions and television talk-shows. Media experts said that instead of providing the public with accurate, fair, balanced and comprehensive information, Imedi TV was a party and ally of the opposition in a political debate (Rustavi 2 talk-show, need exact date). However, the experts also argue that three other national television channels – public broadcaster, Rustavi 2 and Mze also were biased in their loyalty to the governing party (Public broadcaster, date; Rustavi 2, date). 

“Public deliberation (reasoning and discussion about the merits of public policy) is essential to democracy, in order to ensure that the public’s policy preferences – upon which democratic decisions are based – are informed, enlightened, and authentic.” (Page, 1996, p.1). However, in modern societies, public deliberation is mediated, even limited, to the expression of the viewpoints of professional communicators via the media (Molotch and Lester, 1975; Blumler and Gurevitch, 1981; Mahnheiam, 1991; Said, 1997 Entman, 1993; Gittlin, 2002;). Understanding media preferences and biases becomes especially essential during conflicts and crises because people living in unstable times become dependent on the media. (Ball-Rokeach & DeFleur, 1976).

The need for professional media in Georgia became even more essential taking into consideration that the country had to conduct parliamentary elections on May, 21. Starting discussions will facilitate a reevaluation of the values of Georgian media and give the journalists better understanding of the values of democracy and the importance of those values in the process of development of Georgia and its integration into the European and Euro-Atlantic Unions.     
Literature Review

Ronald Inglehart’s theory and the concept of value systems along with his method of measuring those values are of central importance in social sciences, which study value systems (Carriere, 2001). Inglehart was involved in composition and application of a questionnaire for Euro barometer, and he and his colleagues conducted three research projects to identify and analyze world values - of materialistic and post-materialistic values in societies of European Union and other countries. They surveyed more than seventy countries of the world and analyzed the results of the surveys. Their results showed a tendency to move from materialistic to post-materialistic values in developed societies. 

Post-materialistic values – such as democratization, quality of life, humanization of society, greater emphasis on individual freedom and less on authority, need for love and belonging to, self-respect, turning to intellectual and aesthetic pleasure – are on the top of the value scale in these societies. Inglehart argues that an individual’s priorities reflect the socioeconomic environment: those things that are relatively difficult to achieve or get are subjectively more important and valued. (Inglehart, 1997). 

According to Inglehart (1997), traditional values are those values that are oriented toward self-survival and stability more than self-realisation and improvement of quality of life. As modern values are considered, those values are those that are oriented toward more participation in development of the country.  
The concept and method of Inglehart was used for the study of values of Georgian society and Georgian political groups conducted by foundation Open Society-Georgia in 2006. The study showed results that allowed researchers to conclude that Georgian society has a mix of traditional and modern values. In Georgian society, liberal values, such as tolerance, equality, citizens’ involvement in decision-making, justice, etc., are understood on very superficial and declarative level or are suppressed by non-tolerant social groups’ stereotypes and prejudices. The research showed once more that the country is in a transitional period not only regarding economic and political developments, but also regarding understanding and establishing liberal values of democracy and understanding importance and priority of values of open civil society.

Researchers consider that when social change is taking place and established institutions, beliefs and practices are challenged, an individual is forced to reevaluate and make new choices. At such times reliance on the media for information will increase (DeFleur, Ball-Rockeach, 1977). 

According to research conducted in media studies, media not only reflect but also influence public opinion and have the ability to create the values, attitudes and perceptions of the society. Also, free and professional media are among the key players in the process of establishing democratic values. The power of media is the ability to help shape citizens’ policy support and related political perceptions (Callaghan and Schnell, 2000). As we use the media to make sense of the social world, we permit the media to shape our expectations. The more we need the media, the stronger is the dependency and the possibility that the media and their messages will have an effect (DeFleur, Ball-Rokeach, 1977). Media researchers also agree that journalists, in turn are often influenced by their own cultural and social biases while covering certain events and issues (Hall, 1997).

Media professionals are subjective because of their own attitudes and values, and they see things through their own value filters. 

Proposed research will analyze the value system of Georgian media from the perspective of cultural studies. The ritual view of communication implies not simply transmission of certain information to the public, but rather construction and maintenance of a certain shared cultural world (Carey, 1989). Cultures are sets of symbols that organize reality by indicating what we ought to do and avoid (Wilkins & Christians, 2001). The cultural paradigm is decisively value-centered. Scholars argue that all ideological structures and media among them give meaning to and help construct an event or an issue according their own socio-cultural environment, channel the audience toward desirable understanding of it and facilitate establishment and development of certain values and attitudes (Gamson and Modigliani, 1987; Nelson and Kinder, 1996; Nelson, Clawson, Oxley, 1997). 

Culturalists argue that the cultural mainstream, that is, some dominant ideas and values, exist in the society (Hall, 1997). This means that the society agrees on certain attitudes, and the individual automatically believes in its properness. Such dominant values and attitudes may be positive as well as negative. For instance, society often has already established stereotypical attitudes and beliefs that establish certain norms and limits and cannot tolerate anything that is different from those norms. 

Individuals depend on the media for information in order to understand the social world. A person can think about personal values and how they compare with those of others. Information also helps the process of socialization – acting meaningfully and effectively in society. People can use the media as a guide to how to behave, both on their own and with reference to others. The media also provide a space for fantasy and escape. In turn, these dependencies on media information lead to a complex web of interactions among media, audiences and society (DeFleur, Ball-Rockeach, 1977). 

As an example, Werner J. Severin and James W. Tankard (2001) gave “a major test of the influence of media dependencies among individuals” that occurred in 1979. They produced a 30-minute TV-Show, The Great American Values Test. It was designed to promote antiracist, antisexist, and pro-environmental values, attitudes and behaviors among viewers. According to  Severin and Tankard, the experiment produced a striking result: A single half-hour television show was able to change viewers’ attitudes, their rankings of basic values and their willingness to engage in behavior of a political nature (Werner and Tankard, 2001). Ball-Rokeach argues that the media can not only question but also reinforce already existing attitudes and values. (Ball-Rokeach, S. Grube S. and Rokeach, M. 1981)

Different attempts of monitoring media during elections have been conducted (Day’s comment, 14.12.07; 21.12.07; 28.12.07; 4.01.07; 11.01.07), for the most part to evaluate how fair the media were in the pre-election period, that is, looking at how equal time was given to the coverage of each presidential candidate and its campaign. No study has been conducted of professional principles and values of Georgian media, of an institution that is perceived as having one of the major roles in the process of establishing democratic values of the Georgian society. Analysis of the values of Georgian media will provide deeper understanding of journalists’ possible biases. The study is particularly important in Georgia, given the transitional nature of both the society and the media.  

As study results of values of Georgian society (2006) indicated, Georgian society is not clear about its understanding of the democratic political system. Preserving order in the country was the issue of the first importance for 57, 4% of citizens, while only 17, 8 % marked the ability of citizens to influence government decisions as the issue of the first importance (Djgerenaia et al. 2006). In the opinion of 67,8% of the citizens, the democratic political system is good; however, 63, 4% at the same time want to have a strong leader who does not care much about elections (Djgerenaia et al. 2006). So, perceptions and understanding of fundamental liberal principles of democracy are quite ambiguous and unclear in Georgian society.  

One of the clear indications of how Georgian society understands basic European democratic values is the citizens’ perception of the European Union. First of all, the European Union is perceived as the guarantor of security and is less associated with the system of democratic values and principles (Gvakharia, 2006).   

Identification and analysis of values of Georgian media will enable us to see whether the media reflect and/or form traditional values if Georgian society or express more modern or even post-modern values and facilitate the establishment of values of democracy, humanization of society, individual freedom rather than authority, self-respect, quality of life, citizens involvement, etc. The proposed study will provide better understanding of Georgian media values that, in turn are correlated to development of democratic values or, on the contrary, strengthen non-tolerance and patriarchal traditions of the country.  

Thus, analysis of values of Georgian media will provide media researchers and media practitioners with new academic knowledge of such important issue as value filters of Georgian media. The research possibly also will help journalists themselves better understand their own attitudes and prejudices and facilitate their efforts to be more professional by covering information as fairly and accurately as they can.

The main objective of the study is to determine the values of contemporary Georgian media. The study will test the following hypothesis: 
H: Georgian journalists have mix of traditional modern values

Research Methods

The study is based on quantitative data gathered by conducting a sample survey of broadcast and print media owners, TV and radio news program producers, newspaper editors and journalists covering political, economic and social issues throughout Georgia.
The questionnaire for the survey duplicates the questionnaire used in studies of values of Georgian society and of Georgian political groups conducted by foundation Open-Society-Georgia. This enables media researchers and sociologists to compare value systems of Georgian society, of political groups and of media professionals and to analyze the similarities and differences. Such an approach is important to determine the role and function of the media in the process of reflecting and/or constructing values of the society. Among other values (attitudes and perceptions), the applicant will look at opposite values of survival and self-realization, values of democratic political system and degrees of their understanding, the values of the family, work, religion, etc. These values, attitudes and perceptions will be studied in detail to identify and analyze what kind of value system Georgian media have. 

To provide quantitative data, a sample survey of broadcast and print media owners, TV and radio news program producers, newspaper editors and journalists covering political, economic and social issues throughout Georgia was conducted. 

The survey was conducted based on two-step selection:

1.
A random selection of print and broadcast media organizations 

2.
Selection of media professionals out of the random sample of media organizations  

The random selection was necessary for the study to get information not only about major national, but also regional, media. It was also very important for this research to study influential (having high rating) media and less influential media to gain a complete picture of Georgian media as a whole rather than fragmented knowledge of only top media organisations. For the same reason, the study did not discriminate between media outlets financed by government bodies and those who are independent from governmental financial income from advertising and international grants. 

Subsequently, the first step was the selection of a random sample of broadcast and print media organizations based on latest descriptions of the media map of Georgia (Caucasus Institute of Peace, Democracy and Development, 2005). The list was adjusted according to the recommendations of media professionals. The list was sent to regional media associations and media experts to avoid inclusion of those outlets that were already closed and omission of those who were newly opened and not included in the media map. Based on these recommendations, fifty-seven media organizations (print and broadcast) were selected in the sample. 

After the selection of media organizations, journalists were selected from the sample. Media organizations’ owners and producers (or editors) were selected automatically from the given sample of media organizations. In another words, the owner and chief producer/manager in case of broadcast media or chief editor in case of print media were selected from those media organizations in the sample. But journalists covering political, economic and social fields were selected randomly from the sample. Thus, each media organization in the randomly selected sample is represented by four or five individuals: owner, producer/editor and two or three journalists. In total, the researcher recorded two hundred interviews.  

The confidentiality of the respondents was guaranteed. Only title of the questionnaire enables the researcher to distinguish the media owner from the rest of the applicants (for example, questionnaire for media owners, questionnaire for journalists, questionnaire for producers and editors) and only a coding number allows linking certain region of Georgia to the questionnaire. This method was helpful in the effort to identify whether the values of media owners coincide with those of media practitioners and to determine whether there are any different tendencies in different regions of the country. 

The questionnaire for this survey duplicated the questionnaire used in studies of values of Georgian society and of Georgian political groups conducted by foundation Open-Society-Georgia. It was a slightly transformed version of questionnaire used in the research of the world values by R. Inglehart and his group. 

Findings

H. Georgian jurnalists have a mix of traditional and modern values. This hypothesis was supported. The sense of traditional values is very strong among Georgian media representatives. It is true that 93% think it would be a positive change in their lives if more emhasis were placed on development of individual;  yet 84% believe the positive change will be more emphasis on their family. 80 % of the respondents think that family is the most important part in their lives. Georgian media representatives think that children and parents should have mutual obligatory relations: 87 % think that despite mistakes and character of parents, children should love and respect them. Only 6.6 % think that children are not obliged to respect and love parents who don't deserve such respect.  69% think that parents are obliged to do their best for their children, even at the cost of own well-being. Only 14 % think that parents have their own lives, and they should not sacrifice their well-being for their children. At the same time, 46 % of the respondents say that scientific progress and high technologies are more important than tradition, and 7 % appreciate tradition more than technological progress. 

Despite strong ties to family, only 1,5 % say their first choice regarding their jobs is the job that provides more time for the family, and 41 % of the respondents named as their first choice jobs that provide a good salary that allows not to be concerned with money. 21 % think that the most important quality is to have an important job that creates a feeling of achievement. Other choices were: work with people you like and  guaranteed work without the risk of being closed down, with 21 % and 14 % respectively. 

The economy remains the most significant when the respondents spoke about priorities of the country. 86% of the respondents declared quick development of the economy as the first important aim for the country, while only 5,5% believed first importance should be given to  greater involvement by citizens in their communities and places of employment. 1.5 % more think the most important issue for the country is providing strong defense system. The same tendency is obvious when stable economics is the first choice for 53.5% of the respondents, and 28% less think that establishment of the society oriented toward individual is more important. 

Maintenance of order in the country for media representatives is the most important among other three issues, that is, freedom of speech, the opportunity for the citizens to be involved in decision-making processes and the fight against the raising of prices. 34 % of the respondents name maintenanse of order in the country as their first priority, 30, 5 % select freedom of speech, and only 26 % suggested the opportunity for citizens to be involved in decision-making processes as their first choice. 

The leading institutions to which Georgian media representatives place significant trust (very big, big enough or big) are church, European Union and NATO, with 86.5%, 64.5% and 62.5% respectively. 56 % trust the print media and even less than that -  33.0% trust television companies. The least trusted instititions are professional unions with 15.5 %. For 65.5 % of the respondents, their religion plays the biggest role regarding marriage and rising children; however, belief is not one of the top priorities that media professionals consider important for their children. 41.5 think that belief is one of the most important features for their children, and  35.5% think that traditions are important. The top priorities are well-behaviour – 81 %, responsibility – 69%, love of work – 60%, independence – 51.5%. The church is a source of strength and peace for 78% of the media representatives; however, only 47.5% believe in resurrection.

 

Georgian journalists do not agree with discrimination against sexual and religious minority groups. On the scale of so-called negative reference groups in Georgia, 21% of media professionals don’t want to have non-heterosexual neighbors, and 5 % don’t want to have non-orthodox neighbors. The leading negative positions were alcoholics, people with criminal pasts and members of religious sects, with 63%, 54.5% and 51,5% respectively. However, when jobs are limited, 27 % agree that the manager should give the advantage to orthodox rather than non-orthodox employees, 26, 5 % agree that the manager should give the advantage to Georgians rather than non-georgians, and 15% agree that men should have an advantage over woman. 

91 % believe it is necessary for women to have children; however, if there is a chance to have only one child, 54 % said that it’s the same to have a girl or a boy, 24 % chose to have a boy and 13% to have a girl. 

Conclusion

Georgian media have a mix of traditional and modern values. Self-survival and stability that are traditional values are more in demand than self-realization and individualism. However, slight tendency toward making more accents on self-development can also be noticed. 

Certain values such as church seem to have more declarative character than functioning active institution in personal decision-making processes or individual lives.

Stable economics is the most important for more than half – 53,5 % -- of the respondents, while establishment of a  society that is oriented toward the individual is the most important issue for a quarter – 25% -- of the respondents.  

Jobs with sufficient salary are the most wanted life factor for 41 % of the respondents. For 20% less respondents the first choice was work that was considered as a significant achievement and thus, more oriented toward self-realization.
The same tendency occurred at higher, country level. 86% of the respondents name quick development of the economy as the first aim of the country. Only 5% name involvement of citizens in the life of their own communities. Thus, participatory democracy’s level is still low. 
The same tendency occurred conserning the values of Georgian society. 89% of the journalistic community and 67, 5 % of the society think that democratic system is very good or good. At the same time, 55,5 % of media representatives say to have “a strong leader who doesn’t care about elections” would be very good or good. In comparison with 63 % of Georgian society which think in the same way. The slight diference between the journalistic community and the society regarding positive respond to a democratic system seems to be superficial. Othervise there won’t be such sentiment toward the strong leader who does not care about elections among media sector in Georgia.
Besides the poor economic condition of the country that orients its citizens to be more concerned with self-survival and stability, stress on development of the economy can also be conditioned with the desire of the media representatives to have a more developed business culture, more developed market and thus, get more advertising to become more sustainable as a business. 

Freedom of speech and maintenance of order in the country compete for first place in terms of important aims for the future development of the country. The first belongs to modern and the second to traditional values. The fact, that survey involved not only independent media representatives, but also media owners and journalists from media that are owned, partly owned or financed by government bodies can explain the finding. Journalists working for non-independent media are not putting the issue of freedom of expression on the top priorities. 
Almost half of the journalists - 46 % -- think that high technology and scientific progress are more important than tradition. However, family is the most important thing in their life for 80% of the respondents. Entertainment is very important for only 6 %. Respondents’ attitude about mutual obligatory relations between parents and children indicates that media representatives have a strong sense of traditional hierarchical system of the Georgian family. 

Respondents were more tolerant concerning gender issues than issues of national and orthodox identities.  However, 91.5% of the respondents think that having children for women is necessary. Georgian media representatives are more tolerant to non-heterosexual minorities than Georgian society that said they were at the top of un-wanted neighbors. 
Despite the fact that church is declared as the most trusted institution and its biggest role is considered in marriages and raising children, less than half of the respondents think that belief is important for their children. The church seems to be more important among media representatives as one of the strong traditional values rather than in practice. 

In conclusion, Georgian media representatives -- journalists, editors, producers and owners -- have strong sense of family hierarchy. 72 % declare democracy as a very good system for the country; however, understanding of the fundamental principles of participatory democracy and citizens’ involvement in self-governing processes is still very low.   

Limitations and suggestions for the farther research

The main limitation for this study was that the survey involved not only independent media but also media that are financed, sometimes even owned, by the government. The latter is less likely than independent media to be concerned with the issues and state of freedom of speech in the country. Importance of freedom of speech holds the second position in the priority list of Georgian media representatives after the maintenance of order in the country. This finding can be explained with the fact that, along with the journalists and editors who are making the news, media owners were also involved in the study. They are exactly the ones who are considered as main obstacles for the freedom of speech. The owners can easily sacrifice the concept of freedom of speech for their political or economic interests and profits.

To expand research on how the declared values of Georgian media representatives translate into the final media product, it also could be helpful to expand this project with a look at the newspaper articles themselves and to study broadcast news stories and talk-shows. 
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